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It's a growth few envisioned in the early days.

"Every year was a grind, [and] you were just caught in survival mode all the time. The mindset was, 'how can we get to

next year?' Then when that year happens it's 'well how can we get to the next year?' Then it's finding how we can plant

some firm roots into this event so it can grow," said Wayne Dawkins, founder and director of PHASE 1 Basketball, an

organization designed to develop and showcase top level talent in Canada for the past 16 years.

"There was a void. We had a passion to share with the world the talent of our kids … we just felt like people needed to

know." Despite establishing itself as Canada's only national high school all-star event, the All-Canada Classic isn't the

first of its kind and still has its share of obstacles.

Events such as the Metro All Star Game and the Adidas All Canadian Game tried to promote Canadian athletes in a

similar manner, but failed to stay relevant and vanished overnight.

As the Canadian presence in prestigious American high school all-star games — like the McDonald's All-American

Game and the Jordan Brand Classic — has emerged in recent years, so has the interest of the media on their

accomplishments.

Yet the number of players mentioned on a national level is minuscule to the number of athletes participating in basketball

across the country. For those who aren't featured in the American exhibitions, the All-Canada Classic is a chance to

show off their talents.

"I don't know if it will ever be as big as the McDonalds or the Jordan Brand, but it's going to be something big right here

at home," said Nik Stauskas, a highly-touted NCAA Division I recruit from Mississauga, Ont. "Games like this have

helped Canadian basketball."

Regardless, the lack of exposure is a concern Dawkins sees as a growing issue within the basketball community.

"All we're hearing about [is] which of our handful of Canadian athletes are going to get selected to the top events in the

U.S. … It's a great honour for Canadian athletes to be a part of that, but what is Canada doing to take care of the rest

of our athletes? What are we doing to draw attention into our backyard for the outside world?

"It's a step in the right direction for media outlets to go cover our athletes participating in the high school circuit in the

[United] States, but my hope is they can give more coverage to high school athletes that are participating in Canadian

events.

"I understand it's about dollars and cents and ratings and different things like that, but the same athletes that they're going

to cover are the same athletes that can be showcased here."

Myck Kabongo and Kyle Wiltjer, who were 2011 McDonald's All-Americans, participated in the 10th edition of the

annual All-Canada Classic last year, yet it wasn't until their success south of the border that anyone outside of the

Canadian basketball community took notice of their talent.

That's a trend the All-Canada Classic is trying to change.
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